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with a mechanism to leverage stronger US-Af-
rican public and private partnerships while pro-
moting African and American long-term eco-
nomic interests. 

HR 434 is bipartisan, provides a viable 
framework for modernizing Africa’s trade infra-
structure, strengthens relations between the 
African and American private sector, promotes 
African economic reform, and lays a founda-
tion for future cooperation. 

HR 434 is the beginning of an ongoing rela-
tionship between the United States and Africa. 
The bill’s requirement that the President cre-
ate and convene regularly a U.S.-Africa Eco-
nomic Forum means there will be opportunity 
to revisit and expand the program as trade in-
creases. 

Much has been said about the need for debt 
relief for Africa. Congressman JESSE JACKSON 
has forcefully brought this point home to all of 
us. The Africa Growth and Opportunity Act 
calls for deep debt relief for the poorest coun-
tries in Africa. We should keep a discussion 
alive on this serious matter and seek to ad-
dress the debt burden in an appropriate man-
ner. 

However, today we began to build strong 
trade relations between the United States and 
Africa as it is a critical part of Africa’s eco-
nomic recovery and is good for American busi-
nesses. 

I urge passage of HR 434. 
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Mr. BURTON of Indiana. Mr. Speaker, I 
would like to take a moment to honor every 
‘‘Hoosier’’ who took part in the 1999 Memorial 
Day activities in Indianapolis. It was one of the 
most significant weekends in the history of 
that great city. 

As the last days of the 20th century con-
tinue to unfold, Memorial Day weekend in the 
capital of Indiana was one to remember. Near-
ly 100 Medal of Honor recipients were guests 
for a series of stirring tributes. These included 
a solemn Memorial Service; the dedication of 
the only memorial to recipients of the Medal of 
Honor; grand marshals in the IPALCO 500 
Festival Parade; an outdoor concert by the In-
dianapolis Symphony Orchestra; and a parade 
lap around the famed Indianapolis Motor 
Speedway prior to the start of the race. 

As the 20th century draws to a close, many 
wonder if the Nation has lost sight of the sac-
rifices which have been made to preserve 
freedom. After this year’s Memorial Day week-
end in Indianapolis, my heart remains swollen 
with pride in our land and my fellow citizens. 
The reception given these ordinary citizens 
who did extraordinary things can never be 
equaled. 

I am especially proud of the untold hun-
dreds of volunteers who gave their free time 
and talent to make these events possible. Me-
morial Day weekend 1999 did much to con-
vince me that our Nation’s spirit of freedom is 
alive and well. It also underscored the true 
meaning of ‘‘Hoosier Hospitality.’’ 

A TRIBUTE TO JOHN MARVEL FOR 
MAKING THE DURANGO COMMU-
NITY A BETTER PLACE TO LIVE 

HON. SCOTT McINNIS 
OF COLORADO
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Mr. MCINNIS. Mr. Speaker, I would like to 
take a moment to acknowledge the great 
achievements and outstanding efforts of John 
Marvel. For many years, Mr. Marvel has been 
involved in and contributed much to the Du-
rango community. I wish to commend Mr. Mar-
vel for his efforts and work for the citizens of 
Durango. 

After completing his education at Adams 
State College, John Marvel began his career 
in banking. For the last 28 years he has con-
tributed to the banking industry, working in 4 
banks and serving as CEO for 3 of those 
banks. Currently, Mr. Marvel dedicates his en-
ergies to First National Bank of Durango 
where he is Bank President. 

John Marvel also designates time to en-
hancing the town of Durango through various 
endeavors and leadership roles. Serving as 
President of the Durango Area Chamber of 
Commerce, Mr. Marvel was named the 
DACRA Volunteer of the Year for 1998. He 
has also been influential in his positions as 
President of Durango Industrial Development 
Foundation, Members of the Fort Lewis Col-
lege Foundation Board, and Member of the 
Colorado Association of Commerce and Indus-
try Board. Because of his dedication and in-
volvement, John Marvel was named the 1998 
Recipient of Fort Lewis College Distinguished 
Service Award. 

For his extensive work and service, I com-
mend Mr. John Marvel and thank him for his 
endeavors. Mr. Marvel is a unique individual 
and I appreciate his commitment and work 
ethic. 
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Mr. SAXTON. Mr. Speaker, we know that 
today our armed forces are facing serious 
shortfalls in recruitment. Already, these short-
falls are having a dangerous impact on our 
Nation’s military readiness. We will have all 
the best tools, and no one to fight the war. In 
part, the problem may be caused by a bless-
ing: America’s flourishing economy, which 
leads our young people to enter a booming 
job market rather than the rigors of military 
service. Therefore, it is essential for our na-
tional security that our government do all that 
it can to support our armed forces in effec-
tively communicating to young people of re-
cruitment age the advantages and benefits of 
service. 

Honor, patriotism, and the desire for adven-
ture still engage and motivate America’s 

young men and women. America’s armed 
forces offer the opportunity to be part of some-
thing meaningful, to learn self-discipline and 
sacrifice. For many idealist young people the 
military offers them an experience 
unmatchable elsewhere. So we have to get 
the message out about what service in the 
Army, Navy, Air Force and Marines means to 
their own country, and what opportunities such 
service entails. And we must recognize that in 
today’s world, we are competing with some of 
the most effective marketing and recruitment 
techniques ever devised by U.S. companies, 
which quite reasonably want to catch as many 
of the best and the brightest as they can for 
themselves. 

Therefore, it is essential that we convey our 
message by the most effective means pos-
sible, employing language and images engag-
ing to young Americans of recruitment age. 
Programming messages by the U.S. Navy 
have scored significant recruiting success in 
recent months, partially reversing the down-
ward trend of Navy recruitment. Programming 
directed toward high school students for post- 
graduation enlistment can be particularly ben-
eficial. For example, Channel One, the in- 
school news analysis program reaches eight 
million American students daily. Studies have 
shown that it is particularly well targeted and 
unusually effective means of increasing 
awareness of the military service option and 
positive attitudes toward it. As a result of this 
exposure, students in Channel One schools 
are more likely to consider enlisting. 

Mr. Speaker, the use of innovative methods 
to educate and encourage young people about 
the benefits of service to their country is es-
sential in today’s marketplace. Our national 
security demands such an effort. At the same 
time, service in the United States military truly 
provides young Americans with an opportunity 
to gain by giving to their country. I intend to 
work hard to ensure that our government ex-
pands its support for our armed forces’ efforts 
in this direction. 
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Mr. MATSUI. Mr. Speaker, I am honored to 
rise today to recognize the 50th Anniversary of 
The State Hornet, the newspaper of California 
State University, Sacramento. As the CSUS 
community celebrates this journalistic mile-
stone, I ask all of my colleagues to join with 
me in honoring the great work of this student 
newspaper. 

Fifty years ago, just four students at the 
newly established Sacramento State College 
began The State Hornet newspaper. Their tire-
less work became the foundation upon which 
the future successes of the publication would 
be built. 

The State Hornet first appeared on April 14, 
1949. Since that first day, the student editors 
and reporters have worked hard to cover the 
news stories that most directly affect the ev-
eryday lives of its student readership and the 
Sacramento State community-at-large. 
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